
IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 



re Application of 



For 



Serial No. 
Filing Date 
Attorney Docket No. 



: Roy Shkedi 

: A METHOD FOR 

TRANSACTING AN 
ADVERTISEMENT TRANSFER 

: 09/473,078 $ 

: 2 8 December 199 9 

: JMB 2 00 03 

Cleveland, Ohio 44114-2518 
February 28, 200 0 



Assistant Commissioner For Patents 
Washington, D.C. 20231 



CLAIM FOR RIGHT OF PRIORITY 



Dear Sir: 



m 



m 

ro 

o 
o 



t 

GO 



TO 

m 
o 
rn 

< 

m 
a 



Pursuant to 37 C.F.R. §1.55 and MPEP §201.14, 
Applicant claims the benefit of the filing date of a 
prior Israel patent application having Application No. 
127889, filed on December 31, 1998, under conditions 
specified in 35. U.S. C. §119. 

A certified copy of the foreign application is being 
filed herewith. 

Respectfully submitted, 



February 2 8, 2000 
Date 



Jay f. Moldovanyi 
Rfeg. No. 29,678 
FAY, SHARPE, FAGAN, 
MINNICH & McKEE , LLP 
1100 Superior Avenue 
Suite 700 

Cleveland, Ohio 44114-2518 
(216) 861-5582 



CERTIFICATE OF MAILING 

I hereby certify that this Claim For 
Right of Priority is being deposited with the 
United States Postal Service as first class mail 
in an envelope addressed to: Assistant 
Commissioner For Patents, Washington, D.C. 20231, 

rjaary 28,2000. ^ a > —-y*—-^ 




Kathleen A. Nimrichter 



STATE $F ISRAEL 



This is to certify that 
annexed beieto is a true 
copy of the documents as 
originally deposited with 
the patent application 
particulars of which are 
specified on the first page 
of the annex. 




id miynV xikt 



C£/?T/F/£DCOPyOF 




2 0 -12- 1999 



This 




D'UJDSn DISH 
Registrar of Patents i 




Certified 



For Offlct U*e 



[ 1 ■ ' ■' - ■ 

•1 27689 


Number 


"J 1 -H- 1353 






Data 




:nrm/mpyr\ 




Ants/Pc«t*dat*d 



1967 - va Vtti ,tro>oan pin 

patents law, 5727-190-7 



Application For Patent 



I) (Name and address of applicant, and in quo ef body corporate-plnee o£ incorporation) 



biow* ,51203 p-a >tt ,10 1 wpn nmn ,rra*owi man , »"*a tmaittbN 
Almondnet Ltd. , Israeli company, of 10 Hakishon St, Bnei Brak 51203, Israel 
The inventor is: Roy Shkcdi 



nnvv Right of Law 



of an invention the title of which u 



viva jwpao 

from application 



A method for transacting an advertisement transfer 

Hsroby apply fbr a parent to be granted to toe in respect thereof* 



n?n*n m>pa » 

Applioatton of Division 



*)tn» wtoo ftwpa • 

Appl, ftr Patent of Addition 



No. 



to Parone/Appl. 



dated 



p.oa.: General 
To be filed 



: na n*v ■ 



Address fbr Service In Israel 



REINHOLD COHN AND PARTNERS 
Patent Attorneys 

P.O.B. 4060, TeUAviv C. 1 14989,7 



Number/Mark 



Signature of Applicant 
For the Applicants, 

REINHOLD COHN AND PARTNERS 

By: — 



, Priority 



Date 



Owner, by virtue of 



(Hebrew) 
(English) 



m»vr 

Clalrn 



Convention Country 



1998 December 



of the year 



vnna 

of 



31 



OVA 

Thia 



for Offlca Use 



^ owwt n>t?->oifci nvpan rwn> nvn* mt ,fi*jjtnn imwi ab«i w rowm »^ em mw» M^a m wo 

wtoh aw ttt ^ S,fll ° f ** PC1, " lt ° fflCC 8nd indi01ltin8 * c numbor and dQte of ftlh **> ccrtAficB Nlng ■PPlicsdon iho particular! of 



*im>jm iw pnn * 

Dele© whatever ii inapplicable 



A method for transacting an advertisement transfer 



Almondnet Ltd. 



The inventor is: Roy Shkedi 



C.114989/7 



A Method for Transacting an Advertisement Transfer 



FIELD OF THE INVENTION 

This invention relates a method for transacting an advertisement transfer. 

BACKGROUND OF THE INVENTION 

Simple advertising involves placing a notice describing an availability of 
goods or services. To be an effective advertisement, the notice should be placed 
where a party, interested in the goods or services, will give attention to the 
notice. The advertising industry actively competes, according to the nature of 
the notice, to optimize the placing of the notice and to optimize the attention 
that the notice will receive. 

Until recently, the advertisement industry placed notices as billboards, 
signs, inclusion in newspapers, direct mailing, and using broadcast media. 
Today the Internet and other interactive electronic communications systems 
provide new ground for effective advertising. 

In this respect, numerous developments in the advertising industry are 
noteworthy: US5774170 System and method for delivering targeted 
advertisements to consumers; US5752238 Consumer-driven electronic 
information pricing mechanism; US5740549 Information and advertising 
distribution system and method; US5664948 Delivery of data including 
preloaded advertising data; US5 802299: Interactive system for authoring 



hypertext document collections; US5761683: Techniques for changing the 
behavior of a link in a hypertext; and US5794210 Attention brokerage. 

These technologies (and the like) are being exploited by many types of 
"advertising distributors" such as: 

• Ad reach Networks (such as Doubleclick or 24/7 Media or Fly cast); 

• Local Networks (such as: digital cities); 

• Broadcast Networks (PointCast, Marimba); 

• Content Networks, (CNET, Disney, AOL, etc.); and 

• Navigation Hubs (Yahoo, Excite, Netscape, etc.). 

What is nevertheless lacking in today's advertising industry is a 
mechanism which (a) actively matches individual potential customer with 
individual advertisements and (b) express the rate structure for the individual 
advertisement as a function of a profile of the individual potential customer. 

SUMMARY OF THE INVENTION 

The present invention is directed to the creation of a mechanism from 
the vantage of an Internet site that is being visited. It should be appreciated that 
this must include the participation of other entities in the Internet (such as 
distributors, clients, intermediary agencies, etc.). 

The present invention relates to a method for transacting an 
advertisement transfer, from an advertisement distributor to a visitor, the 
method comprising, upon the occurrence of a visitor visitation at a 
communications node, the communication node performing the steps of: 

(a) constructing a visitor profile; 

(b) broadcasting the profile to at least one distributor; 

(c) collecting responses from the at least one distributor; 

(d) selecting a response from the responding distributors; 



(e) contracting, between the node and the distributor of the 
selected response, a transference of an advertisement from 
the distributor to the visitor; and 

(f) effecting a transferring of the advertisement to the visitor. 
There are three basic embodiment types according to the present 

invention. Each type relates to a different mercantile perspective on Contracting 

(step "e"): Auction; Tender; and Future inventory purchase. 

Auction: 

• The communication node broadcasts the visitor's profile to all the 
distributors that it is one of their network members. 

• The interested distributors reply to the node with a price offer for that 
profile. 

• The highest offer for that profile wins the auction, which the node 
conducts for that profile. The node sends the distributor a message of his 
win and a way to pass the visitor the ad. 

• The distributor sends the ad to the visitor and a confirmation to the 
node. 

Tender: 

• The communication node receives from the distributors it is a member of 
their networks, different price offers for different profiles the 
distributors are looking for on behalf of their clients or on behalf of 
them selves. 

• When a visitor arrives, the node constructs a profile for him. 

• Among the price offers it already received from the distributors for such 

a profile as the one it just constructed, the node holds a tender. The 
highest bidder wins the tender. The node sends the winning distributor a 
message of his win and a way to pass the visitor the ad. 

• The distributor sends the ad to the visitor and a confirmation to the 
node. 



Future inventory purchase: 

Note: here the term "site" is used to relate to the communication node 
having a visitor visitation. If an "intermediary" is visited, then it too will 
represent a site. 

• The distributor sends a query to the sites in its network in order to find 
out the price they charge for the specific profile it is looking for in the 
case of future inventory purchase of such a profile. 

• The sites return to the distributor the price they charge for the purchase 
of future inventory of the profile it is looking for. The returned price is 
given as a function of quantity of profiles, planned time of campaign. 
The site might insert inherent discounts in the price quotes as a function 
of the scale the distributor is a preferred customer for the node. 

• The distributor runs an optimization program that builds a purchase plan 
of how many profiles to buy from which sites and for what price. The 
optimized purchase plan makes sure that for the said budget, it will 
include the highest quantity of profiles possible. The mentioned plan 
will of course consider priorities and restrictions that were set forth in 
advance. For example, no matter what, a specific percentage of the 
purchased inventory must come from a specific site that in the past 
proved it self as good source for buyers for that advertiser. 

• The purchase plan is executed by sending requests to the sites in the 
plan with quotes of the amount of profiles the distributor wants to 
purchase, the scheduled time of campaign and the price that will be paid. 
The price is just for clarity purpose since it was the outcome of the offer 
sent by the site. 

• The sites send confirmation to the distributor. 

Furthermore, the present invention relates to a device for transacting an 
advertisement transfer, from an advertisement distributor to a visitor, upon the 



occurrence of a visitor visitation at a communications node, comprising a 
sequentially linked series of modules: 

(a) a first module for constructing a visitor profile; 

(b) a second module for broadcasting the profile to at least one 
distributor; 

(c) a third module for collecting responses from the at least one 
distributor; 

(d) a fourth module for selecting a response from the responding 
distributors; 

(e) a fifth module for contracting, between the node and the 
distributor of the selected response, a transference of an 
advertisement from the distributor to the visitor; and 

(i) a sixth module for effecting a transferring of the advertisement to 
the visitor. 

BRIEF DESCRIPTION OF THE DRAWINGS 

In order to understand the invention and to see how it may be carried out 
in practice, a preferred embodiment will now be described, by way of 
non-limiting example only, with reference to the accompanying drawings, in 
which: 

Fig. 1 is an organizational chart for basic advertisement transfer 
transacting; 

Fig. 2 is an organizational chart for centralized servicing of 
advertisement transfer transacting; and 

Annex A (entitled "Almond Tree Profiled ') which is a description of 
algorithmic procedures used to implement the preferred embodiment of the 
method of the present invention. 



DETAILED DESCRIPTION OF A PREFERRED EMBODIMENT 

In the context of the present invention, a "communications node" is the 
server of an Internet site or is a theoretic pairing of the server of the Internet site 
with the server of an "intermediary" site, or the like. Equivalently according to 
the present invention, a "communications node" is an apparatus in a 
data-communications transfer architecture wherein is located automatic data 
processing or like computer related task processes, or is a wired or wireless 
communications network routing juncture. 

In the context of the present invention, a "distributor" is a contracting 
agent responsible for assigning at least one advertisement to a specific media. 
For example, placing a banner on a web page, placing a notice for sale on an 
accessible index entry, etc. 

The present invention relates to a method for transacting an 
advertisement transfer, from an advertisement distributor to a visitor, the 
method comprising, upon the occurrence of a visitor visitation at a 
communications node, the communication node performing the steps of: 

(a) constructing a visitor profile; 

(b) broadcasting the profile to at least one distributor; 

(c) collecting responses from the at least one distributor; 

(d) selecting a response from the responding distributors; 

(e) contracting, between the node and the distributor of the 
selected response, a transference of an advertisement from 
the distributor to the visitor; and 

(f) effecting a transferring of the advertisement to the visitor. 

Fig. 1 is an organizational chart for basic advertisement transfer 
transacting. Here the "Visitor" visits "Site 3"; site 3 builds the visitor profile 
and broadcasts it to Ad Network 1-n (distributors); Ad Network 2 wins the 
contract; and provides the visitor with the "Ad". 



Fig. 2 is an organizational chart for centralized servicing of 
advertisement transfer transacting. Here the "Visitor" visits "Site 3"; site 3 
builds the visitor profile and transfers it to the intermediary. The intermediary 
enhances the profile and broadcasts it to Ad Network 1-n (distributors); Ad 

5 Network 1 wins the contract; and provides the visitor with the "Ad". 

According to an embodiment of the present invention, the 
communications node collects generalized response descriptors from the at least 
one distributor, and the broadcasting (step b) is done internally using the 
collected descriptors as proxy for the at least one distributor. 

10 For example, any entity that owns ads distributing mechanism such 

as Ad Management software can become a distributor. Nevertheless, the 
typical distributor will probably be one of the following: An advertiser 
wishing to integrate the vertical chain between him and the visitor; An 
advertising agency wishing to cut down ad distribution' costs; Ad 

15 interactive advertising agency wishing to cut down the ad distribution costs; 
Ad Network; or Content Providers wishing to expand the reach they offer 
their advertisers by becoming distributors to other content providers. 
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According to an embodiment of the present invention, the visitor profile 
includes at least one item selected from: content's categories of the content the 
visitor requested or is watching; key words, which classify the content the 
5 visitor requested or is watching; Time of day relative to server; Derivatives of 
the visitor's IP address, e.g., Domain; Geographic location of the visitor's ISP 
(Internet Service Provider) or OSP (On line Service Provider), Geographic 
location of the visitor's company or organization if connected through a 
permanent point to point connection, Time of day relative to user as a derivative 
10 of his geographic location, Internet Service Provider (ISP), On-line Service 
Provider (OSP); Browser type; Operating system; or SIC code. 

For example, Geographic location of the visitor's ISP (Internet Service 
Provider) or OSP (On line Service Provider) if connected through dial modem 
or cable modem; or Geographic location of the visitor's company or 
15 organization if connected through a permanent point to point connection. In that 
case additional information from some databases might be given on the visitor's 
organization such as: company's revenues and number of employees. 

There are also the possibilities of enhancing the visitor profile using 
databases connected to the system to provide additional information about 
20 the visitor, which might be available. This information is divided to Non 
volunteered information and volunteered information. 
Non volunteered information: 

Information about the visitor's history in the site or/and other sites 
connected to the same network or/and sites that are connected to the same 
25 global database. Such history may include: all the immediate information 
available on the user at the time of these visits (see visitor profile examples 
above), products he was interested in or bought, ads he clicked on. 
Volunteered information: 

Any information the visitor might have given out of his free-will, such as: 
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# demographic )or psychographic( information including gender; age; 
annual household income; number, gender, age and status of household 
members; occupation; Hobbies and tendencies; or Name and address. 
According to the preferred embodiment of the present- invention, the node or 

5 the distributor or the intermediary is audited. In the context of the present 
invention, "Auditing" relates to: measurement of web traffic; analysis of 
online ad campaign results; analysis of transaction data; or analysis of 
customer profiles. Furthermore, auditing may include: verification of any 
combination of the above; analysis of any combination of the above; or 

10 analysis of any bills that are derivatives of the above. 

The analysis of the above could be done in off line or real time and 
could be made through the perspective of one of the following: Site, ads 
distributor, online campaign manager, or e-commerce merchant. Examples 
of companies that perform some or all of the above are: I/PRO, 

15 MediaMetrix and Andromedia. 

According to the preferred embodiment of the present invention, the 
broadcasting, contracting, or transferring is encrypted. 

According to the present invention, the advertisements are selected 
from the list: banners, text, HTML page address pointers, text, hypertext, 

20 audio content, visual content, or any combination thereof. Equivalently, the 
advertisement may be of any kind and size: static, animated, DHTML, 
multimedia - video and/or audio, three dimensional, VRML, interstitial, 
interactive banner, "transitional" interstitial (a multimedia ad in a pop up 
window between page views(, InfoAd, Active Ad, expanding banners, nano 

25 site or mini site in a banner. 

According to the preferred embodiment of the present invention, the method 
is further including the construction of at least one of the following: an 
e-mail list, or a data base. Equivalently, the construction is of at least one of 
the following: an e-mail list, traffic analysis of the site which is enhanced by 
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the additional information about the visitors' profiles, databases of potential 
customers to different products according to their profiles. 

According to one embodiment of the present invention, the selecting 
(step "d") is of multiple responses. 

According to one embodiment of the present invention, the contracting 
(step "e") is with any responding distributor bidding above a predetermined 
threshold price, and the threshold price is not broadcast. 

According to one embodiment of the present invention, the visitor 
submits a self-disclosure profile to the node. According to one embodiment of 
the present invention, the visitor profile is constructed from header information 
in the visitor's transmission. According to one embodiment of the present 
invention, a rate structure for the contracting is determined according to a 
matching between the visitor's profile and an advertisement specification in the 
response. 

According to one embodiment of the present invention, the contracting 
includes at least one transaction segment describing the visitor, describing the 
node, describing the advertisement, and describing the distributor. For example, 
the at least one segment includes a Boolean logic sections, a rate structure logic, 
disclosure information, or disclosure logic information. 

According to one embodiment of the present invention, the method is 
further including a follow-up visit by the visitor to an address associated with 
the transacted advertisement Furthermore, the follow-up visit may be audited; 
the audit may include an item selected from the list: a purchase by the visitor of 
a service or commodity at a "site" specified in the transferred advertisement, or 
pointed to therefrom. According to another enhanced variation of the present 
invention, the node or his authorized agent receives a payment resulting from 
the visitor's purchase at a site specified in the transferred advertisement, or 
pointed to therefrom. 



According to one embodiment of the present invention, the method 
fixrther includes an intermediary between the node having a visitation and the at 
least one distributor, and the intermediary is for effecting additions to the visitor 
profile constructed by the node in step "a" or is for effecting any of steps "b" 
through "f \ 

Both using and in the absence of the intermediary, according to an 
enhanced embodiment of the present invention, the visitor discloses his cookie 
and said cookie is analyzed by the node, the intermediary, the distributor, or an 
address associated with the transacted advertisement. Another enhanced 
embodiment of the present invention may include: the visitor specifies a self 
imposed censorship restriction in order to void acceptance of certain classes of 
advertising, or in order to designate a class of advertising preferences; or 
constructing a visitor profile includes correlating known visitor identification 
parameters with a database. 

Further enhanced embodiments of the present invention include: the 
logic protocol of the selecting is according to a relational database query 
semantic; the visitor is associated with a commercial enterprise, a search 
engine, an automaton, a corporate person, or a human; effecting, contracting, or 
constructing includes recording or storing advertisements transferred to the 
visitor for intentional subsequent transfer to the same visitor or for intentional 
avoidance of subsequent transfer to the same visitor. 

The present invention also relates to a device for transacting an 
advertisement transfer, from an advertisement distributor to a visitor, upon the 
occurrence of a visitor visitation at a communications node, comprising a 
sequentially linked series of modules: 

(a) a first module for constructing a visitor profile; 

(b) a second module for broadcasting the profile to at least one 
distributor; 
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(c) a third module for collecting responses from the at least one 
distributor; 

(d) a fourth module for selecting a response from the responding 
distributors; 

(e) a fifth module for contracting, between the node and the 
distributor of the selected response, a transference of an 
advertisement from the distributor to the visitor; and 

(f) a sixth module for effecting a transferring of the advertisement to 
the visitor. 

According to the preferred embodiment, the modules are distributed or 
fragmented between more than one computer processor or network 
communications server or network communications router. 

According to the preferred embodiment, at least one memory media 
containing data collected or data constructed in at least one of the modules. 

According to the preferred embodiment, further including a distributor 
response module for optimizing a selection from a plurality of broadcast 
profiles. 

Furthermore, according to the preferred embodiment, the optimizing is 
according to a fixed budget, or according to an advertisement campaign model, 
or according to subsequent modifications thereto. 

The preferred embodiment of the present invention may be briefly 
described as allowing: 

■ The distributor can choose the number of ad exposures for a 

visitor with a specific profile! 

■ The system will make sure it will be done for any one person 

with such a profile. 

■ There is no need to store or record the advertisement since a 

distributor gives a price offer for a specific profile and intends 
to show a specific ad for that profile. After a given number of 



ad exposures to a specific person, the distributor will no 
longer bid for that person although suits the required profile. 

The person is identified by a cookie which differentiate two 
people with the same profile but different number of 
exposures to the same ad. 

A distributor is constantly updated in real time by the 
node/nodes (node in the intermediary architecture and nodes 
in the distributed architecture) that are members of its 
network, of the winning bids for different profiles in the sites. 

The distributor can choose to change its price offers for 
different profiles in different sites in order to change its odds 
for winning. 

The distributor can run an optimization program that will 
change the price offers in real time. The optimization factors 
are the campaign progression and the budget spending (in 
general the factors are based on the advertising model). 

A visitor can limit its profile by approaching the site he visits 
and specifying restrictions to his profile, by his own choice or 
demands. The visitor can point out whether he wants the 
restrictions to be for the communication node use only or for 
the intermediary or for the distributor or any combination 
thereof. If the restrictions are for the intermediary or for the 
distributor the communication node will point it out to the 
intermediary. 

Furthermore, there is an opportunity to pay for the visitor's 
name and address, without need to refer to this specific since 
the name and address are among the volunteered information 
and therefore a price can be set for them as for any other 
component composing the profile. 
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■ A real time updated bidding system among unlimited number 

of Suppliers and Mediators \ Buyers for electronic or tangible 
assets \ commodities (here after will be referred as the 
'system '(. 

■ The system makes the market for those assets economically 

efficient as follows: Enabling Many to Many business relations 
among all the players; Each Mediator \ Buyer can compete for 
every asset offered by a Supplier; Each Mediator \ Buyer can 
update its bid in real time according to an information about 
the winning bids in the system. For example: A Mediator 
conveys to the system a bid of a Buyer that includes a price 
list for the asset he is looking for according to the potential 
characteristics of the asset. When a Supplier has an asset or 
commodity to sell, he conveys its characteristics to the system 
(here after we will refer to the asset's characteristics as the 
asset's profile). The system performs a semi-real time tender 
over the asset's profile between the pre given bids (it is semi 
real time since the tender is performed over already existing 
bids in the system). The highest bidder is being notify of his 
winning and the where about of the asset. The rest of the 
bidders and Mediators connected to the system are notified of 
the asset's profile that just been sold and its winning bidding 
price. The Mediators \ Buyers, in return to the information can 
update their bids in real time using manually intervention or 
automatic optimization software. 

Equivalent^ the preferred embodiment of the present invention may 
be briefly described as allowing Internet advertising where the: 

Buyers are Advertisers or Advertising agencies; 

Mediators are Ad Networks; 
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Suppliers are Publishers or Content Providers sites; 

The assets are Visitors' profiles of visitors to the Publishers' sites; or 

even 

Commodities selling (electronic commodities or tangible commodities). 

Furthermore, implementations may includes: a Central system with a 
star shape which connects all players: Suppliers, Mediators \ Buyers; or A 
distributed system where the tenders are taking place at the Suppliers locations 
according to pre given bids by Mediators \ Buyers. 



- 16- 



CLAIMS: 

1. A method for transacting an advertisement transfer, from an advertisement 
distributor to a visitor, the method comprising, upon the occurrence of a 
visitor visitation at a communications node, the communication node 
performing the steps of: 

(a) constructing a visitor profile; 

(b) broadcasting the profile to at least one distributor; 

(c) collecting responses from the at least one distributor; 

(d) selecting a response from the responding distributors; 

(e) contracting, between the node and the distributor of the 
selected response, a transference of an advertisement from 
the distributor to the visitor; and 

(f) effecting a transferring of the advertisement to the visitor. 

2. The method according to claim 1 wherein the communications 
node collects generalized response descriptors from the at least 
one distributor, and the broadcasting (step b) is done internally 
using the collected descriptors as proxy for the at least one 
distributor. 

3. The method according to claim 1 wherein the visitor profile 
includes at least one item selected from: content's categories of the 
content the visitor requested or is watching; key words, which 
classify the content the visitor requested or is watching; Time of 
day relative to server; Derivatives of the visitor's EP address; 
Domain; Geographic location of the visitor's ISP (Internet Service 
Provider) or OSP (On line Service Provider); Geographic location 
of the visitor's company or organization if connected through a 
permanent point to point connection; Time of day relative to user, 
as a derivative of his geographic location; Internet Service 
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Provider (ISP); On-line Service Provider (OSP); Browser type; 
Operating system; or SIC code. 
4. The method according to claim 1 wherein the node or the 
distributor is audited. 
5 5. The method according to claim 1 wherein the broadcasting, 

contracting, or transferring is encrypted. 

6. The method according to claim 1 wherein the advertisements are 
selected from the list: banners, text, HTML page address pointers, 
text, hypertext, audio content, visual content, or any combination 

io thereof. 

7. The method according to claim 1 is further including the 
construction of at least one of the following: an e-mail list, or a 
data base. 

8. The method according to claim 1 wherein the selecting is of 
15 multiple responses. 

9. The method according to claim 1 wherein the contracting is with 
any responding distributor bidding above a predetermined 
threshold price, and the threshold price is not broadcast. 

10. The method according to claim 1 wherein the visitor submits a 
20 self-disclosure profile to the node. 

11. The method according to claim 1 wherein the visitor profile is 
constructed from header information in the visitor's transmission. 

12. The method according to claim 1 wherein a rate structure for the 
contracting is determined according to a matching between the 

25 visitor's profile and an advertisement specification in the response. 

13. The method according to claim 1 wherein the contracting includes 
at least one transaction segment describing the visitor, describing 
the node, describing the advertisement, and describing the 
distributor. 



- 18- 



14. The method according to claim 13 wherein the at least one 
segment includes a Boolean logic sections, a rate structure logic, 
disclosure information, or disclosure logic information. 

15. The method according to claim 1 further comprising a follow-up 
visit by the visitor to an address associated with the transacted 
advertisement. 

16. The method according to claim 15 wherein the follow-up visit is 
audited. 

17. The method according to claim 16 wherein the audit includes an 
item selected from the list: a purchase by the visitor of a service or 
commodity at a "site" specified in the transferred advertisement, or 
pointed to therefrom. 

18. The method according to claim 16 wherein the node or his 
authorized agent receives a payment resulting from the visitor's 
purchase at a site specified in the transferred advertisement, or 
pointed to therefrom. 

19. The method according to claim 1 further comprising an 
intermediary between the node having a visitation and the at least 
one distributor, and the intermediary is for effecting additions to 
the visitor profile constructed by the node in step "a" or is for 
effecting any of steps "b" through "f ' . 

20. The method according to claim 1 or 19 wherein the visitor 
discloses his cookie and said cookie is analyzed by the node, the 
intermediary, the distributor, or an address associated with the 
transacted advertisement. 

21. The method according to claim 1 wherein the visitor specifies a 
self imposed censorship restriction in order to void acceptance of 
certain classes of advertising, or in order to designate a class of 
advertising preferences. 



- 19- 



22. The method according to claim 1 wherein constructing a visitor 
profile includes correlating known visitor identification parameters 
with a database. 

23. The method according to claim 1 wherein the logic protocol of the 
selecting is according to a relational database query semantic. 

24. The method according to claim 1 wherein the visitor is associated 
with a commercial enterprise, a search engine, an automaton, a 
corporate person, or a human. 

25. The method according to claim 1 wherein effecting, contracting, or 
constructing includes recording or storing advertisements 
transferred to the visitor for intentional subsequent transfer to the 
same visitor or for intentional avoidance of subsequent transfer to 
the same visitor. 

26. A device for transacting an advertisement transfer, from an 
advertisement distributor to a visitor, upon the occurrence of a 
visitor visitation at a communications node, comprising a 
sequentially linked series of modules: 

(a) a first module for constructing a visitor profile; 

(b) a second module for broadcasting the profile to at least one 
distributor; 

(c) a third module for collecting responses from the at least one 
distributor; 

(d) a fourth module for selecting a response from the responding 
distributors; 

(e) a fifth module for contracting, between the node and the 
distributor of the selected response, a transference of an 
advertisement from the distributor to the visitor; and 

(I) a sixth module for effecting a transferring of the advertisement to 
the visitor. 
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27. The device according to claim 26 wherein the modules are 
distributed or fragmented between more than one computer 
processor or network communications server or network 
communications router. 

28. The device according to claims 26 or 27 further comprising at least 
one memory media containing data collected or data constructed in 
at least one of the modules. 

29. A device according to any of claims 26-28 further comprising a 
distributor response module for optimizing a selection from a 
plurality of broadcast profiles. 

30. A device according to claim 29 wherein the optimizing is 
according to a fixed budget, or according to an advertisement 
campaign model, or according to subsequent modifications 
thereto. 
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